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Abstract 
 
The purpose of this research is that the curently fast-growing online media needs 
public relations role in managing the brand awareness for each company. The 
problem is how the public relations role in the process of managing the brand 
awarness  and the obstacles along with the solution.Theoritically, we use public 
relation definition, the target it’s going to achieve, the function, the action, the 
brandings, the brand awareness and the online media. Methods used is Qualitative 
descriptive. Analysis was done through techniques informant interviews with 
competent public relations and direct observation of the activities of public relations 
firm. The results showed that in managing brand awareness, public relations run 
publicity activities, events, seminars about the economy, making the news, activities 
of community members, and social activities towards economic education and 
through telemarketing. The Conclusions from this research is the public relations 
Vibiznews role as a communicator, relationship, a good image maker and backup 
management in managing brand awareness Vibiznews.com. Public relations of 
Vibiznews.com introduce Vibiznews.com to the public and educate the public to the 
economic education. The role of public relations in Vibiznews.com is to bring 
Vibiznews out there and give education about economy to people, with hope that 
would give people some awareness towards the online media Vibiznews.com(IA) 
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Abstrak 
 
Tujuan penelitian ini adalah media online yang berkembang pesat saat ini 
diperlukan peran public relations dalam mengelola kesadaran merek setiap 
perusahaan.  Permasalahan yang ingin dijawab adalah bagaimana peran public 
relations dalam melakukan kegiatan mengelola kesadaran merek Vibiznews.com, 
serta hambatan dan solusi dalam menjalankan perannya. Landasan teori yang 
digunakan adalah public relations, tujuan public relations, fungsi public relations, 
kegiatan public relations,merek, kesadaran merek dan media online. Metode 
penelitian yang digunakan adalah kualitatif deskriptif. Analisis yang dilakukan 
melalui teknik wawancara terhadap informan public relations yang berkompeten dan 
melakukan observasi secara langsung mengenai kegiatan public relations 
perusahaan.Hasil penelitian menunjukkan bahwa dalam mengelola brand 
awareness, public relations menjalankan kegiatan publisitas, event, seminar seputar 
ekonomi, membuat berita, kegiatan komunitas member, dan kegiatan sosial kearah 
pendidikan ekonomi dan melalui kegiatan telemarketing. Simpulan dari penelitian 
ini adalah public relations Vibiznews berperan sebagai komunikator, menjalin 
hubungan, menciptakan image yang baik dan manajemen backup dalam mengelola 
kesadaran merek Vibiznews.com. Public relations Vibizews.com memperkenalkan 
Vibiznews ke masyarakat luas dan memberikan edukasi pendidikan ekonomi ke 
masyarakat. Diharapkan dengan menambahkan event seputar ekonomi dan kegiatan 
lain masyarakat dapat aware dengan media online Vibiznews.com.(IA) 
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